THI TRUONG VA DOANH NGHIEP

Cic nhén t6 anh huéng dén gia tri thwong hiéu ciia cic doanh nghiép trong nganh
dét may Viét Nam

Nguyén Thu Nguyét
Khoa Kinh té, Truong Pai hoc Tai nguyén va Méi truong Ha Néi

Trong boi canh héi nhdp kinh té quéc té va canh tranh ngay cang gay gdt, gid tri
thwong hiéu déng vai tro quan trong trong viéc ndng cao ning liec canh tranh va phdt trién
bén vitng ciia cdc doanh nghiép dét may Viét Nam. Nghién ciru nay nham xdc dinh va danh
gid mikc d¢ anh hudng ciia cdc nhén t6 dén gid tri thwong hiéu ciia cdc doanh nghiép trong
nganh dét may Viét Nam. Trén co s6 ké thira cdc nghién civu trudc va ly thuyet vé gid tri
thwong hiéu cia Aaker (1991) va Keller (1993), nghién civu dé xudt mé hinh gom sdu nhén
t6: nhdn biét thwong hiéu, chdt lwong cdm nhdn, hinh anh thiong hiéu, long trung thanh
thwong hiéu, trach nhiém xa hdi doanh nghiép va hoat ddng truyén théng marketing. Dir
liéu dwoc thu thdp tir 350 khdch hang da tirng mua san pham cia cdc doanh nghiép dét
may Viét Nam va dwoc xit Iy bang cdc phwong phdp Cronbach’s Alpha, EFA, CFA va SEM.
Két qua phdn tich mé hinh cau triic SEM cho thdy tat cd cdc nhdn t6 déu cé tac dong tich
cwe dén gid tri thwong hiéu, trong do long trung thanh thuong hiéu va chat lwong cam
nhan c6 anh hiong manh nhat. Tir két qud nghién ciru ky vong gép phan bé sung co 6 Iy
lugn ve quan tri thuwong hiéu trong nganh dét may, dong thoi mot s6 ham y quan tri dwoc
dé xudt nham néng cao nang liec canh tranh va phat trién thuwong hiéu bén viing cho cdc
doanh nghiép dét may Viét Nam.

Tir khoa: doanh nghiép dét may, marketing, nganh dét may, gid tri thuwong hiéu, quan tri
thuong hiéu.

1. Dit van dé

Dét may 1a mot trong nhirng nganh kinh té miii nhon cua Viét Nam, dong gop dang ké
vao kim ngach xuat khau va giai quyét viéc lam cho nguoi lao dong. Tuy nhién, phan lon
doanh nghiép dét may Viét Nam hién nay van chu yéu tham gia vao chudi gi tri toan cau
duéi hinh thirc gia cong, chua xay dung duoc thwong hiéu manh trén thi trudng quéc té.
Trong bdi canh ngudi tiéu ding ngdy cang quan tim dén gia tri thuong hiéu, chit luong
san phém va trach nhi¢m xa héi cua doanh nghiép, viéc nang cao gia tri thuong hiéu tro
thanh yéu cau cap thiét di voi cac doanh nghiép dét may Viét Nam.

Thuc té cho thay nhiéu doanh nghiép dét _may trong nudc da chu trong hon dén hoat
dong xay dung thuong hicu, dau tu vao truyén thong marketing, cai thién chét luong san
pham va phat trién hinh anh thuong hiéu. Tuy nhién, hiéu qua xay dung thuong hiéu van
con han ché do thiéu chién lugc thuong hi¢u dai han va chua xac dinh 10 cac yéu td tac
dong dén gid tri thuong hiéu trong bdi canh thi trudng Viét Nam.

Mic du di c6 nhiéu nghién ctru vé gia tri thuong hiéu dua trén khach hang, song céac
nghién ctru trong bdi canh nganh dét may Viét Nam con tuong ddi han ché. Bic biét, viéc
xem xét dong thoi cac yéu t6 truyén thong cua gia tri thuong hiéu (nhan biét thwong hiéu,
chat lugng cam nhén, hinh anh thuong hiéu, long trung thanh thwong hiéu) cung vai cac
yéu t6 méi nhu trach nhiém xa hoi doanh nghiép va truyén thong marketing tich hop van
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chua duoc nghién ciru day du. Pay chinh 1 khoang trong nghién ciru ma bai viét hudng
t61 giai quyét.

Do d6, nghién ctru “Céc nhén t6 anh huéng dén gia tri thuong hiéu cua cac doanh nghiép
trong nganh dét may Viét Nam” duoc thyc hién nhim xac dinh cac yéu t6 anh huéng dén
gia tri thuong hiéu, tir d6 dé xuat ham y quan tri giup doanh nghiép nang cao ning luc canh
tranh va phat trién thuong hiéu bén virng.

2. Co s6 1y luin va gia thuyét nghién ciu
2.1. Khai niém gia tri thwong hiéu

C6 rat nhidu quan diém va cach danh gia gia tri thuong hiéu. Quan diém vé Gi4 tri
thuong hiéu (Brand Equity) ctia David A. Aaker (1991) dugc xem 1a mét trong nhiing nén
tang hoc thuat quan trong nhat cia quan tri thwong hi¢u hi¢n dai. Theo Aaker, gia tri thuong
hi¢u 1a tap hop céc tai san va khoan ng gén lién véi thuong hi¢u, tén goi va biéu tuong cua
thuong hiéu, c6 kha ning lam gia ting hodc 1am suy giam gia tri ma san pham hodc dich
vu mang lai cho doanh nghiép va/hodc khach hang cua doanh nghiép.

Theo Aaker, gia tri thuong hiéu khong chi 12 nhan dién hay mirc d6 ndi tiéng cta thuong
hiéu, ma 1a mdt tap hop tai san chién lugc vo hinh gitip doanh nghiép tao loi thé canh tranh
bén viing.

Aaker chia gia tri thwong hiéu thanh 5 thanh phan cét 15i:

- Brand Loyalty (Long trung thanh thuong hiéu): Mtrc d6 gin b6 va cam két ciia khach
hang ddi v6i thuong hiéu.

- Brand Awareness (Nhan biét thuong hiéu): Kha nang khach hang nhan ra hoic ghi nhé
thuong hiéu trong cac tinh hudng mua hang.

- Perceived Quality (Chat lugng cam nhan): Nhan thirc chil quan cta khach hang vé chat
lugng hodc tinh wu viét cta san pham/dich vu.

- Brand Associations (Lién tuéng thuong hiéu): Nhitng hinh anh, ¥ nghia, cam xtc hoac
thudc tinh ma khach hang lién h¢ vo1 thuong hi¢u.

- Other Proprietary Brand Assets (Cac tai san so hitu doc quyén khac cua thuong hiéu):
Bao gém bﬁng sang ché, nhan hiéu, quan hé kénh phan phéi hodc cac lgi thé phap 1y giup
bao vé vi thé canh tranh cta thuong hi¢u.

Quan diém vé gia tri thuong hiéu nim 1993 cta Kevin Lane Keller dugc xem 1a nén
tang cua truong phai Customer-Based Brand Equity (CBBE) — gia tri thuong hi¢u dya
trén khach hang dugc dinh nghia 1a tdc dong khac biét cua kién thirc thuong hi¢u 1€n phan
g clia ngudi tiéu dung ddi véi cac hoat dong marketing ctia thuong hiéu. Mot thuong
hiéu c6 gia tri thuong hiéu tich cuc khi nguoi ti€u dung phan tng thuén loi hon dbi véi cac
yéu td marketing ctia thuong hi€u so véi khi cung san phém/dich vu do duoc ga‘in mot tén
gid dinh hodc khong c6 thuong hi¢u.

Yoo va Donthu (2000) ciing dua ra mot thudce do tong quat vé tai san thuong hiéu 1am
ndi bat tac dong khac biét ctia cac khia canh khac nhau cta gia tri thuong hiéu bang cach
phat trién cai ma ho goi 1a quy md thuong hiéu dua trén nguoi tiéu dung da chiéu, dya trén
mo hinh ctia Aaker va Keller, dic bi¢t tap trung vao nhan thuc vé thuong hi¢u, chat luong
cam nhan, cac hi¢p hoi va long trung thanh véi thuong hiéu
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Mac du theo Aaker (1991), nhan biét thwong hiéu, chat lugng cam nhan va 1ong trung
thanh 14 nhiing thanh phan cau thanh gia tri thuwong hi¢u, tuy nhién nhiéu nghién ciru thye
nghiém sau nay dd xem cac yéu t6 nay nhu nhiing tién dé& anh huéng dén gia tri thuong
hiéu tong thé dugc cam nhan bsi khach hang (Yoo & Donthu, 2001; Buil et al., 2013).
Trong nghién ciru ndy, gia tri thuong hiéu dugc xem 1a két qua téng hqp cua nhéln thirc va
phan mg ctia khach hang ddi voi thwong hiéu. Ké thira huéng tiép can nay, nghién ctru
xem nhén biét thuong hi¢u, chét lugng cam nhén, hinh anh thuong hiéu va long trung thanh
thuong hiéu 13 cac nhan t6 tic dong dén gia trji thwong hiéu ctia doanh nghiép dét may Viét
Nam.

2.2. Cdc gid thuyét nghién ciru
- Nhén biét thiong hiéu (Brand awareness)

Theo Keller (1993), mirc d6 nhan biét thwong hiéu gitp thuong hiéu xuat hién trong tap
can nhic cua khach hang (consideration set), tr d6 gia tdng kha ndng lya chon va tao lap
gia tri thuong hiéu. Yoo va Donthu (2001) ciing cho thay nhan biét thuong hiéu c6 anh
huong tich cuc dén gia tri thuong hiéu dya trén khach hang.

Nhan biét thuong hiéu phan anh kha ning khach hang nhan dién va ghi nhé thuong hiéu
trong cac tinh huong mua sam khac nhau. Nhiéu nghién ctru cho thay nhan biét thuong
hi¢u 1a nén tang dé hinh thanh gia tri thuong hi¢u. Do dd, nghién clru dé xuat gia thuyét:

HI: Nhén biét thwong hiéu co tac dong tich cuc dén gia tri thwong hiéu.
- Chdt lwong cam nhin (Perceived Quality)

Theo Aaker (1991), chét lwong cam nhan 1a nhan thirc cua khach hang vé mire do vuot
tr6i hodc vu viét tong thé cia mot san pham hoac dich vu so véi cac lua chon thay the trén
thi trudong. Chat lugng cam nhan khong nhat thiét phan anh chat lugng k¥ thuat thyuc té cta
san phém ma phan anh sy danh gia chu quan ctia khach hang dua trén trai nghiém, ky vong
va théng tin ma ho tiép nhan vé thuong hiéu. Aaker (1991) cho rang chét luong cam nhan
12 mot trong nhitng thanh phan quan trong tao nén gia tri thwong hiéu, boi né gitp gia ting
1y do mua hang, tao sy khac biét so vdi ddi tha canh tranh va nang cao kha ndng mé rong
thuong hiéu.

Bén canh d6, Zeithaml (1988) cho rang khach hang thuong st dung chit luong cam
nhan nhu mot tin hiéu quan trong dé danh gia gia tri cia san phdm va dwa ra quyét dinh
mua. Khi khach hang danh gia thuong hi¢u c6 chat 1u0’ng cao, ho c6 xu hudng hinh thanh
thai d¢ tich cuc d6i v6i thuong hiéu, tir d6 gia ting gia tri thuong hi€u trong tdm tri nguoi
tiéu dung. Nhiéu nghién ctru thuc nghiém ciing da xac nhan mdi quan hé tich cyc giita chat
luong cam nhan va gia tri thuong hiéu (Yoo & Donthu, 2001; Buil et al., 2013). Trén co
s& d6, nghién ctru dé xuat gia thuyét:

H2: Chat lwong cam nhdn co tdac dong tich cuc dén gia tri thuong hiéu cua cdc doanh
nghiép dét may Viét Nam
- Hinh anh thuong hiéu (Brand Image)

Theo Keller (1993), hinh anh thuong hi¢u 1a tap hop cac nhén thic, lién tuong va an
tuong ma khach hang luu gitr trong tam tri vé mot thwong hiéu. Hinh anh thuong hi€u dugc
hinh thanh thong qua qua trinh khach hang ti€p xuc, trai nghiém va dién giai cac thong tin
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lién quan dén thuong hiéu. Trong md hinh gia tri thuong hiéu dwa trén khach hang
(Customer-Based Brand Equity — CBBE), Keller (1993) cho ring céc lién tuéng thuong
hiéu manh, tich cuc va doc ddo s& gop phan ning cao phan tng thuin loi ctia khach hang
d6i voi cac hoat dong marketing ctia doanh nghiép, tir d6 gia ting gia tri thuong hiéu.

Dbi voinganh dét may, hinh anh thuong hiéu khong chi phan anh nhén thire cta khach
hang vé chat luong san phim ma con bao gém cac yéu td nhu phong cach thlet ké, uy tin
thwong hiéu, tinh thoi trang, trach nhiém x3a hoi va kha ning dap tng nhu ciu cua ngudi
tiéu dung. Mot hinh anh thuong hiéu tich cyc giup doanh nghiép tao sy khac biét so voi
d6i thu canh tranh, nang cao murc d6 yéu thich va ctng c6 gia tri thwong hi¢u trong tim tri
khéch hang.

Két qua cta nhiéu nghién ctru thuc nghiém ciing cho thdy hinh anh thuong hiéu c6 anh
huong tich cyc dén gia tri thuong hiéu dua trén khach hang (Faircloth et al., 2001; Buil et
al., 2013). Trén co s& do, nghién clru dé xuat gia thuyét:

H3: Hinh anh thuong hiéu co tac dong tich cuc dén gia tri thwong hiéu cua cdc doanh
nghiép dét may Viét Nam.

- Long trung thanh thwong hiéu (Brand Loyalty)

Theo Aaker (1991), long trung thanh thuong hi¢u 1a mire do gin bo va cam két cia
khach hang dbi voi mot thuong hiéu cy thé. Pay dugc xem 1a mot trong nhing tai san quan
trong nhat cta thuong hiéu boi khach hang trung thanh khéng chi c6 xu hudng tiép tuc
mua san phdm ma con it bi tac dong boi cac hoat dong marketing ctia d6i thu canh tranh.
Long trung thanh thuong hiéu giup doanh nghiép duy tri doanh thu on dinh, giam chi phi
thu hut khach hang mai va tao 1oi thé canh tranh bén viing.

Oliver (1999) dinh nghia 10ng trung thanh 1 cam két sau sic ciia khach hang trong viéc
tiép tuc mua lai hodc st dung lai mét san phém, dich vu ua thich trong tuwong lai mac du
c6 nhitng tac dong tir moi truong va cac nd lyc marketing ctia di thi canh tranh. Khi khach
hang hinh thanh 16ng trung thanh déi voi thuong hiéu, ho thuong cé nhitng danh gia tich
cuc, mirc do tin tudng cao hon va sin sang gidi thiéu thuong hiéu cho ngudi khac. Diéu
nay gop phan gia ting gia tri thuong hiéu trong tam tri khach hang.

Nhiéu nghién ctru thue nghiém cling khépg dinh long trung thanh thuong hi¢u la mét
trong nhitng nhan t6 c6 anh hudéng manh nhat dén gia tri thuong hiéu dua trén khach hang
(Yoo & Donthu, 2001; Nam et al., 2011; Buil et al., 2013). D6i v6i nganh dét may, viéc
duy tri long trung thanh cua khach hang c6 y nghia dac biét quan trong trong boi canh thi
truong canh tranh cao va nguoi tiéu dung c6 nhiu lya chon thay thé. Khi khach hang ti€p
tuc lya chon va gan bo véi thuong hiéu, gia ‘gri th}IOhg hi€u cua doanh nghi¢p sé dugc cung
cd va gia tang. Trén co s¢ do, nghién ctru de xuat gia thuyét:

H4: Long trung thanh thwong hiéu cé tdc déng tich ciee dén gid tri thwong hiéu ciia cdc
doanh nghiép dét may Viét Nam.
- Trach nhiém xa hoi doanh nghiép (CSR- Corporate Social Responsibility)

Theo 1y thuyét tin hi¢u (Spence, 1973), cac hoat dong CSR déng vai tro nhu nhimg tin

hiéu tich cuc gitip doanh nghiép truyén tai t&i khach hang cac cam két vé dao duc kinh

doanh, trach nhi€ém moéi truong va trach nhiém xa héi. Khi khach hang nhan thirc doanh
nghiép thuc hién t6t CSR, ho ¢6 xu hudng danh gid thuong hi€u dang tin cay va c6 uy tin
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hon, tur do gia tang gia tri thuong hi¢u. Nhiéu nghién ctru thuc nghiém ciing da chimg minh
CSR ¢ tac dong tich cyc dén gia tri thuong hiu va tai san thuong hiéu dya trén khach
hang (Hoeffler & Keller, 2002; Torres et al., 2012). Do dd, nghién ctru dé xuat gia thuyét:

HS5: Trach nhiém xa hoi doanh nghiép co tac dong tich cuc dén gia tri thuwong hiéu cua cac
doanh nghiép dét may Viét Nam.

- Hoat déng truyén théng Marketing tich hop ((Integrated Marketing Communications —
IMC)

Theo quan diém Truyén thong Marketing Tich hop (Integrated Marketing
Communications - IMC), doanh nghiép can phéi hop dong bod cac cong cu truyen thong
nhu quang cao, quan h¢ cong chung, khuyen mai, marketing truc tiép va truyén thong sd
nham truyén tai thong diép thuong hiéu nhit quan t6i khach hang (Duncan & Moriarty,
1998). Viéc tich hop cac hoat dong truyén théng gitp gia ting mirc 6 nhan biét thuong
hiéu, cung cb cac lién tudng thuong hiéu tich cuc va nang cao nhan thirc ctia khach hang
vé gia tri thuong hiéu.

Keller (2009) cho rang cac chuong trinh truyén théng marketing hiéu qua dong vai tro
quan trong trong viéc xdy dung kién thirc thuong hiéu (brand knowledge), tir d6 gdp phan
hinh thanh va gia tang gia tri thuong hi¢u dya trén khach hang. Thong qua viéc tiép xuc
thuong xuyén voi cac thong diép truyén thong nhat quan, khach hang c6 xu hudng ghi nhé
thuong hiéu tot hon, hinh thanh nhiing danh gia tich cuc va ting cudng su gan két voi
thuong hiéu.

Trong nganh dét may, cac hoat dong truyén thong marketing nhu quang céo trén nén
tang s0, truyén thong qua mang xa hi, hop tac voi KOL/KOC, marketing ndi dung va cac
chuong trinh xtc tién ban hang co6 thé gitp doanh nghiép gia ting mtc dd nhan biét, cai
thién hinh anh thuong hi€u va nang cao gia tri thuong hi¢u trong tam tri khach hang. Trén
co s¢ do, nghién cuu dé xuat gia thuyeét:

H6: Hoat déng truyén théng marketing cé tdc dong tich cwc dén gid tri thiong hiéu cia
cdc doanh nghiép dét may Viét Nam.

2.3. M6 hinh nghién ciru dé xudt

M6 hinh nghién ctru dé xuit gém 6 bién doc lapva 1 bién phu thudc nhu sau:
Bién phu thudc: Gia tri thuong hiéu

Bién doc lap:

- Nhan biét thuong hiéu

- Chat lugng cam nhan

- Hinh anh thuong hi¢u

- Long trung thanh thuong hi¢u

- Trach nhiém xa hoi doanh nghi¢p

- Truyén thong marketing

Mo hinh hbi quy:

BE =0 + BIBAW + B2PQ + B3BI + B4BL + B5SCSR + B6MC + ¢

3. Phuwong phap nghién ciru
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3.1. Thiét ké nghién ciru

Nghién ctru dugce thyc hién thong qua hai giai phuong phap: nghién ctru dinh tinh va nghién
cuu dinh luong.

Nghién ctru dinh tinh dwgc thyc hién thong qua phong van chuyén gia va thao luin nhém
nham hiéu chinh thang do phui hop véi bdi canh nganh dét may Viét Nam.Nghién ciru dinh
luong duoc tién hanh thong qua khao sat khach hang da str dung san pham cila cac doanh
nghiép dét may Viét Nam. Dit liéu duoc thu thip bing bang cau hoi st dung thang do
Likert 5 diém.

3.2. Thang do nghién ciru

Khai niém Mai hoéa Nguon
Nhan biét thwong hiéu BAW1-BAW4 Yoo & Donthu
(2001)
Chat luong cam nhin PQ1-PQ4 Aaker (1991)
Hinh anh thuong hi¢u BI1-BIl4 Keller (1993)
\ \ Yoo & Donthu
Long trung thanh BL1-BL4 (2001)
Torres et  al
CSR CSR1-CSR4 (2012)
Marketing Communication MC1-MC4 Keller (2009)
. Yoo & Donthu
Brand Equity BE1-BE4 (2001)

Céc bién dugc do luong bang thang Likert 5 mic tir 1 (Hoan toan khong dong ¥) dén 5
(Hoan toan dong y).

M&i nhén t6 duoc do bang tir 3-5 bién quan sat duoc ké thira va diéu chinh tir cac nghién
ctru trude day.
3.3. Méu nghién ciru

- Kich thudc me~1u 350 quan sat hop 1¢ duoc st dung cho phan tich. Theo Hair et al.
(2019), kich thudc mau toi thleu cho SEM nén dat tir 5-10 lan sb bién quan sat. V&i khoang
30-35 bién quan sat, ¢c& mau 350 dap ing yéu cau phan tich SEM.

- Pbi turgng khao sat 1a khach hang tir 18 tudi tré 1én di timg mua va st dung san pham
cua cac thuong hi¢u dét may Viét Nam trong vong 12 thdng gan nhat

- Dit lidu duoc thu thap tir thang 3 dén thang 5 nam 2025.

- Phuong phap chon mau: thuan tién két hop phuong phap qua cau tuyét.
- Cong cu xu ly dir liéu: SPSS 26 va AMOS/SmartPLS.

TAP CHi NGHIEN Cl'U CONG NGHIEP VA THWONG MAI E- ISSN: 2734-9799 6



THI TRUONG VA DOANH NGHIEP

3.4. Phan tich dir liéu
Céc phuong phap phén tich dir liéu bao gom:

Kiém dinh do tin c@y thang do Cronbach's Alpha
Phan tich nhan t6 kham pha EFA va nhan t6 khang dinh CFA
M0 hinh cau trac tuyén tinh SEM

=

. Két qua nghién cu

Kiém dinh do tin cdy thang do Cronbach's Alpha cho thay cac thang do déu dat d6 tin
cay vé&i h¢ so 16n hon 0,7

Thang do Cronbach Alpha
BAW 0.841
PQ 0.876
Bl 0.852
BL 0.887
CSR 0.832
MC 0.845
BE 0.901

- Phan tich nhén t6 kham ph4 EFA va nhan t6 khang dinh CFA cho thay cac bién _quan

sat dat gia tri hoi tu va gia tri phan biét phtt hop. Céc chi s6 déu dat ngudng d& xuit cta
Hair, Black, Babin va Anderson (2019).

Chi tiéu Gia tri
CMIN/df 2.124
GFI 0.921
TLI 0.945
CFI 0.952
RMSEA 0.057

- Két qua phan tich mé hinh ciu tric tuyén tinh SEM cho thdy mé hinh nghién ctru dat do
phu hop tot véi dir 1iéu thi truong.
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Gia thuyét Beta p-value Két luin
H1 0.152  [0.012 Chap nhan
H2 0.289  |<0.001 Chép nhan
H3 0214  0.001 Chap nhan
H4 0.352  |<0.001 Chép nhan
HS5 0.174  |0.005 Chép nhan
H6 0.186  [0.003 Chap nhan

Két qua cho thay 1ong trung thanh thuwong hiéu 13 yéu t6 ¢ tic dong manh nhat dén gia tri
thuong hiéu cua cac doanh nghiép dét may Viét Nam. Hinh anh thuong hiéu va truyén
thong marketing tich hop c6 anh huong tich cuc dang ké. Trach nhiém x4 hoi doanh nghiép
ngay cang dong vai tro quan trong trong viéc nang cao gid tri thuong hi¢u nganh dét may.

5. Ham y quan tri

Thir nhat, nang cao chét luong san pham: Cac doanh nghiép dét may can dau tu hé thong
quan tri chat luong theo tiéu chuan quéc té nhu ISO 9001, OEKO-TEX hoic WRAP nhim
nang cao chat luong cam nhan cta khach hang dbi véi san pham may mic Viét Nam.
Doanh nghiép can dau tu vao cong nghé san xuat, kiém soat chat luong nguyén vat liéu va
nang cao ning luc thiét ké nham dap tng t6t hon nhu cau khach hang.

Thir hai, xay dung long trung thanh thuwong hi¢u: Cac chuong trinh chdm séc¢ khach hang,
chinh sach hau mii va c4 nhan héa trai nghiém mua sam can dugc chi trong nham duy tri
khach hang hién hiru. Do long trung thanh thuong hi€u c6 tac dong manh dén gia tri thuong
hiéu, doanh nghiép cin uu tién phat trién hé thong quan tri quan h¢ khach hang (CRM),
chuong trinh khach hang than thiét, ca nhan hoa trai nghiém mua sam va gia ting ty 1é mua
lai.

Thir ba, phat trién hinh anh thuong hiéu bén viing: Doanh nghiép can xay dung hinh anh
thuong hi¢u gan véi chat lugng, uy tin va trach nhi¢ém xa hoi.

Thir tu, ddy manh truyén th6ng s6: Ung dung cic nén tang mang xa hoi, thwong mai dién
tor va marketing ndi dung gitip tang cuong tuong tac voi khach hang muc tiéu. Doanh
nghiép can xay dung chién lugc truyén thong tich hop (IMC), két hop giita nén tang mang
x@ ho1, KOL/KOC marketing, thwong mai dién tir va ndi dung ké chuyén thuong hiéu nham
gia ting mc d6 nhan biét va hinh anh thuong hiéu.

Thir nam, tang cuong thuc hién trach nhiém xa héi: Cac hoat dong bdo vé moi trudong, st
dung nguyén liéu xanh va ddm bao quyén lgi nguoi lao dong s€ gop phan nang cao uy tin
thuong hiéu.

6. Két luan

Nghién ctru di xac dinh sau nhan t6 anh hudng dén gia tri thuong hiéu cta cac doanh
nghi¢p nganh dét may Viét Nam gom: nhan biét thuong hi€u, chat lugng cam nhén, hinh
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anh thuong hi€u, 16ng trung thanh thuong hi€u, trach nhiém xa hoi doanh nghiép va hoat
dong truyén thong marketing. Trong do, long trung thanh thuong hiéu va chét luong cam
nhan 14 hai yéu t6 tac dong manh nhét. Két qua nghién clru cung cap co s& khoa hoc cho
cac nha quan tri trong viéc hoach dinh chién lwgc phat trién thwong hiéu nhim nang cao
nang lyc canh tranh cua doanh nghi¢p dét may Viét Nam trong giai doan hoi nhép kinh té
quoc té.

Két qua nghién ctru khong chi xac nhan vai tro cia cac thanh phan truyén thong trong mo
hinh gia tri thuong hi¢u dya trén khach hang ma con chirng minh tam quan trong cua trach
nhiém xa hoi doanh nghiép va hoat dong truyén thong marketing trong vi¢éc nang cao gia
tri thuong hi€u cua cac doanh nghiép dét may Viét Nam trong bdi canh phat trién bén viing
va chuyén doi sb./.
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Factors affecting brand value in Vietnamese textile and garment enterprises

Nguyen Thu Nguyet

In the context of deepening international economic integration and increasingly
intense market competition, brand value has become a critical factor in enhancing the
competitiveness and sustainable development of Vietnamese textile and garment
enterprises. This study aims to identify and assess the factors influencing brand value
within the Vietnamese textile and garment industry. Drawing on brand equity theories
proposed by Aaker (1991) and Keller (1993), the research develops a conceptual
framework comprising six determinants: brand awareness, perceived quality, brand
image, brand loyalty, corporate social responsibility, and marketing communication
activities.

Data were collected from 350 consumers who had previously purchased products
from Vietnamese textile and garment enterprises. The data were analyzed using
Cronbach’s Alpha, Exploratory Factor Analysis (EFA), Confirmatory Factor Analysis
(CFA), and Structural Equation Modeling (SEM). The SEM results indicate that all six
factors positively affect brand value, with brand loyalty and perceived quality exerting the
strongest influence.

The findings contribute to the literature on brand management in the textile and
garment sector and provide practical managerial implications for enhancing brand value,
strengthening competitive advantage, and promoting sustainable brand development
among Vietnamese textile and garment enterprises.

Keywords: brand value, brand management, textile and garment industry, textile
and garment enterprises, marketing.
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